


TREE RRER ¥ e s
MmN § 08480000
1T THTTT
TH i
11T TTHIT

h:: S._ ::...

1] LRRRRAR

1008 H .N, {1111

TTITL
¢!

100888
10080 ' LRI Y
200808 L2082
s088080 % RN
so080:9 €0 0888028

S 08080004 29%%%%%

2008 8:0(0 (T s(Bonnnnn

Y7777 711; ud LTSN
SIS TEN LAY
FIIIev e m 2°% \Waa
LA L L 4L SalNN“N
I m“._..uﬁ?,
ml TeaRaases
-pm".""l
<%
Pescd
588
Y S F
A A A
W=
® & o



>Types of Data
(1) Quantitative Data: Metrics

- Audience Demographics

- Devices

- Bouncerate

- Traffic Source

- Engagement and Interaction
- Web Analytics



>Types of Data
(1) Quantitative Data: the “WHY’S”

- Why the increase in visits from facebook?
- Why does no one use the new tool?

- Why does step 2 lose more users?

- User S y’'s and Usability Testing
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Which comes first?
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Qualitative Quantitative




>Keys to Effective Data Analysis

- Measurement Plan
- Implementation Plan and E%
- Digestible Reporting =" __ _ |




|
>Measurement’ Plan-- = ' |

!
Dacument your business obj jectlves '-

- ldentify the strategies and tactics to support
the objectives. |
- Choose the metrics that will b
performance indicators. 7
- Decide how you'll need

data. 4
- Choose what your targets will be for your

key performance indicators.
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